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????? This two-volume set showcases the achievements of African American entrepreneurs and the various businesses that they founded, developed, or
promote as well as the accomplishments of many African American leaders—both those whose work is well-known and other achievers who have been
neglected in history. • Provides a broad overview of the development of African American business and business leaders, from the beginning of black life
in America through the present • Demonstrates that African Americans developed self-sufficiency early on despite rampant racism and legal restrictions
and how their efforts and accomplishments impacted the economy • Identifies many women African American business leaders • Introduces readers to
the success of African American entrepreneurs beyond American shores • Shows the influence of social media on the shaping of businesses in the
modern context
Das Feuerpferd Retailing in the new millennium stands as an exciting, complex and critical sector of business in most developed as well as emerging
economies. Today, the retailing industry is being buffeted by a number of forces simultaneously, e.g., increasing competition within and across retailing
formats, the growth of online retailing, the advent of ‘radio frequency identification’ (RFID) technology, the explosion in customer-level data
availability, the global expansion of major retail chains like Wal-Mart and METRO Group and so on. Making sense of it all is not easy but of vital
importance to retailing practitioners, analysts and policymakers. With crisp and insightful contributions from some of the world’s leading experts in
retailing, Retailing in the 21st Century offers in one book a compendium of state-of-the-art, cutting-edge knowledge to guide successful retailing in the
new millennium.
Generation Share The revision comes 10 years after the first edition and completely overhauls the text not only in terms of look and feel but also content
which is now contemporary while also being timeless. A large number of words are explained with the help of examples and their lineage which helps the
reader understand their individual usage and the ways to use them on the correct occasion.
Keith's Radio Station A seminal text in the field, this new edition of The Routledge Handbook of Health Communication provides students and scholars
with a comprehensive survey of the subject’s key research foundations and trends, authored by the discipline’s leading scholars. The third edition has
been completely updated and reorganized to guide both new researchers and experienced scholars through the most critical and contemporary topics in
health communication today. There are eight major sections covering a range of issues, including interpersonal and family health communication;
patient-provider communication; healthcare provider and organizational health communication; mediated health communication; campaigns,
interventions, and technology applications; and broad issues such as health literacy, health equity, and intercultural communication. Attention also is
devoted to foundational issues in health communication, such as theory and method; multidisciplinary, interdisciplinary, and transdisciplinary
communication research; research translation, implementation, and dissemination; and narrative health communication. There is new attention to
policy and NGOs, the environment, public health crises, global health, mental health and mental illness, and marginalized populations such as Black,
Latinx (a/o), Native/First People, and LGBTQ+ individuals, as well as challenges the multiple challenges health communication researchers face in
conducting research. The handbook will continue to serve as an invaluable resource for students, researchers, scholars, policymakers, and healthcare
professionals doing work in health communication.
Handbook of Research on Comparative Human Resource Management
Media Planning & Buying in the 21st Century Noted for its interdisciplinary approach to family studies, Families with Futures provides an engaging,
contemporary look at the discipline's theories, methods, essential topics, and career opportunities. Featuring strong coverage of theories and methods,
readers explore family concepts and processes through a positive prism. Concepts are brought to life through striking examples from everyday family
life and cutting-edge scholarship. Throughout, families are viewed as challenged but resilient. Each chapter opens with a preview of the chapter content
and concludes with key terms and varied learning activities that promote critical thinking. The activities include provocative questions and exercises,
projects, and interactive web activities. Boxes feature authentic voices from scholars and practitioners (including CFLEs) from a variety of disciplines
including family studies, sociology, psychology, and more. These boxes provide a firsthand look at what it is like to work in the field. The book concludes
with a glossary defining each chapter’s boldfaced key terms. Updated throughout, the new edition features new coverage of: The latest family theories
including feminist theory and postmodernism Immigrant and transnational families in the 21st century Physiology, psychology, and sociology of
intimacy and sexuality Effects of recent health and other policy decisions on families Care giving in families, especially in later life Family finances, with
an emphasis on the recent economic downturns Career opportunities in family studies. The new Instructor’s Resource website features test questions,
PowerPoint slides, chapter outlines, news bulletins of current events, hotlinks to helpful tools such as the NCFR’s Ethical Principles and Guidelines, and
more. This is an ideal text for upper-level undergraduate and lower-level graduate courses in family studies, family ecology, and family science offered in
departments of family and consumer sciences, human development, psychology, and sociology.
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Word Power Made Handy, 2nd Edition Keith's Radio Station offers a concise and insightful guide to all aspects of radio operations, explaining the
functions performed within every professionally managed station. Now in its ninth edition, this book continues its long tradition of guiding readers to a
solid understanding of who does what, when, and why. This new edition explains what "radio" in America has been, where it is today, and where it is
going. Covering the basics of how programming is produced, financed and delivered across a spectrum of technologies, including the newest
technological trends such as streaming and podcasting, satellite, and HD Radio, John Allen Hendricks and Bruce Mims argue that the future of radio
remains bright and strong as it continues to evolve with emerging technologies. New to this edition: New and updated essays from industry leaders
discussing how radio is evolving in an era of rapidly changing technology A thorough examination of Internet radio, online music services, and mobile
listening devices An analysis of how new technologies have fragmented the advertising dollar A discussion of station website content and promotional
usage of social media A revised examination of technologically advanced strategies used in traffic and billing departments Updated, full-color photos and
illustrations. The new companion website features content for both students and instructors, including an instructors’ manual, lecture slides, test
questions, audio examples of key concepts, quizzes for students, and links to further resources.
The City of the 21st Century Vols. for 1981- include four special directory issues.
The Media Handbook For more than 40 years, Computerworld has been the leading source of technology news and information for IT influencers
worldwide. Computerworld's award-winning Web site (Computerworld.com), twice-monthly publication, focused conference series and custom research
form the hub of the world's largest global IT media network.
Literary Publishing in the Twenty-First Century Each updated edition of this detailed resource identifies nearly 35,000 live, print and electronic sources
of information listed under more than 1,100 alphabetically arranged subjects -- industries and business concepts and practices. Edited by business
information expert James Woy.
Old-House Journal This multi-authored scholarly volume explores the divide between men and women in their consumption of news media, looking at
how the sexes read and use news, historically and currently, how they use technology to access their news, and how today’s news pertains to and is used
by women. The volume also addresses diversity issues among women’s use of news, considering racial, ethnic, international and feminist perspectives.
The volume is intended to help readers understand adult news use behavior--a critical and timely issue considering the state of newspapers and
television news in today’s multi-media news environment.
Mass Communication in India, Fifth Edition
The Routledge Handbook of Health Communication Packed with discussion questions, activities, suggested additional references, selected readings, and
many other features that speak directly to students and library professionals, Gregory’s Collection Development and Management for 21st Century
Library Collections is a comprehensive handbook that also shares myriad insightful ideas and approaches valuable to experienced practitioners. This
new second edition brings an already stellar text fully up to date, presenting top-to-bottom coverage of the impact of new technologies and developments
on the discipline, including discussion of e-books, open access, globalization, self-publishing, and other trends; needs assessment, policies, and selection
sources and processes; budgeting and fiscal management; collection assessment and evaluation; weeding, with special attention paid to electronic
materials; collaborative collection development and resource sharing; marketing and outreach; self-censorship as a component of intellectual freedom,
professional ethics, and other legal issues; diversity and ADA issues; preservation; and the future of the field. Additional features include updated
vendor lists, samples of a needs assessment report, a collection development policy, an approval plan, and an electronic materials license.
Walkable Cities
Women, Men and News
Business Periodicals Index This second, updated and extended edition of the Handbook of Research on Comparative Human Resource Management
draws on the work of many of the world’s leading researchers in the field to present the state of the art to scholars, students and practitioners. The
Handbook provides a detailed focus on the theoretical underpinnings of Comparative HRM, on comparative studies of specific areas of HRM practice
and on the unique features of HRM in all the main regions of the world.
Contemporary Advertising In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand,
content and data licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video, gaming,
media, digital and mobile entertainment issues and trends.
21st Century Security and CPTED Offers strategies designed to help librarians and educators integrate all forms of information technologies into a fullservice organization with a human interface.
The New Social Learning, 2nd Edition Old-House Journal is the original magazine devoted to restoring and preserving old houses. For more than 35
years, our mission has been to help old-house owners repair, restore, update, and decorate buildings of every age and architectural style. Each issue
explores hands-on restoration techniques, practical architectural guidelines, historical overviews, and homeowner stories--all in a trusted, authoritative
voice.
Billboard Gutenberg’s invention of movable type in the fifteenth century introduced an era of mass communication that permanently altered the
structure of society. While publishing has been buffeted by persistent upheaval and transformation ever since, the current combination of technological
developments, market pressures, and changing reading habits has led to an unprecedented paradigm shift in the world of books. Bringing together a
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wide range of perspectives — industry veterans and provocateurs, writers, editors, and digital mavericks — this invaluable collection reflects on the
current situation of literary publishing, and provides a road map for the shifting geography of its future: How do editors and publishers adapt to this
rapidly changing world? How are vibrant public communities in the Digital Age created and engaged? How can an industry traditionally dominated by
white men become more diverse and inclusive? Mindful of the stakes of the ongoing transformation, Literary Publishing in the 21st Century goes beyond
the usual discussion of 'print vs. digital' to uncover the complex, contradictory, and increasingly vibrant personalities that will define the future of the
book.
Resources in Education Im Gestüt am Schattensee wird in einer Gewitternacht ein weißes Fohlen geboren. Damit entschwindet die Kraft des Feuers aus
dem Schattenreich der Insel Seoria. Seorias Zauberfürstin Moghora muss einen alten Feind bezwingen, um den Untergang des Reichs zu verhindern. Aber am Ende sind es Menschen, die den Ausgang des Kampfes entscheiden.
Encyclopedia of Business and Finance: A-I A proven resource for librarians and students, this updated classic opens the door to understanding current
library cataloging processes, shows you how to use them to create standard catalog records, and provides guidance in managing the cataloging
workflow. • Describes today's new cataloging tools and shows how they are applied to real resources in various media, sharing numerous examples that
illustrate the points raised • Explains the way library catalog records are produced for online catalogs • Describes MARC formats and explains how
they relate to new metadata schemas such as MARC XML, the Dublin Core, and BIBFRAME • Discusses how to set goals and objectives, supervise
others, evaluate outputs, and report to and interact with internal and external players in the world of libraries • Includes examples and illustrations of
all tools and offers practice exercises to reinforce understanding
Families with Futures The advent of e-commerce and the rise of hard discounters have put severe pressure on traditional retail chains. Boundaries are
blurring: traditional brick & mortar players are expanding their online operations and/or setting up their own discount banners, while the power houses
of online retail are going physical, and hard discounters get caught up in the Wheel of Retailing. Even successful companies cannot sit back and rest, but
need to prepare for the next wave of change. In the face of this complexity, it is all the more important to take stock of current knowledge, based on
insights and experience from leading scholars in the field. What do we know from extant studies, and what are the ensuing best practices? What
evolutions are ahead, and will current recipes still work in the future? This Handbook sheds light on these issues.
Adweek This book is about the political economy of China’s industrial reform and the rise of a group of Chinese big businesses under the Communist
Party and the central state’s control. It examines the origins, evolution and institutional configuration of this centralized system in governing the
‘commanding heights’ of the Chinese industrial economy. Shaped by persistent industrial policies to develop China’s ‘national champions’ enterprises,
the core parts of China’s central industrial ministries and mono-bank system have been transformed into a ‘national team’ of giant modern business
firms in industries such as oil, power generation, telecommunications, aerospace, aviation, nuclear, shipbuilding, mining, construction, automobile and
banking. Through an adaptive process of learning, experimentation and restructuring, the bedrock of the authority relations and control mechanisms
among the Party, government bureaucracy and firms has been consolidated rather than dismantled in the system’s transformation. This alternative
view of China’s industrial reform presents a direct challenge to the neo-liberal transition model of China’s institutional development and the
mainstream Western conceptions of Chinese big business.
American Demographics The Radio Station offers a concise and insightful guide to all aspects of radio broadcasting, streaming, and podcasting. This
book’s tenth edition continues its long tradition of guiding readers to a solid understanding of who does what, when, and why in a professionally
managed station. This new edition explains what "radio" in America has been, where it is today, and where it is going, covering the basics of how
programming is produced, financed, delivered and promoted via terrestrial and satellite broadcasting, streaming and podcasting, John Allen Hendricks
and Bruce Mims examine radio and its future within a framework of existing and emerging technologies. The companion website is new revised with
content for instructors, including an instructors’ manual and test questions. Students will discover an expanded library of audio interviews with leading
industry professionals in addition to practice quizzes and links to additional resources.
Encyclopedia of African American Business: Updated and Revised Edition, 2nd Edition [2 volumes] Contains over 315 alphabetically arranged articles
that provide information about the major functional areas of business, covering accounting, economics, finance, information systems, law, management,
and marketing, as well as organizations in business and government, and federal legislation.
Computerworld Presenting advertising from a creative stand-point and using real-world examples, this text addresses the world of contemporary
advertising. The text emphasizes the importance of Integrated Marketing Communications and how it impacts advertising strategy.
Marketing in the 21st Century: Interactive and multi-channel marketing Generation Share takes readers on a journey around the globe to meet the
people who are changing and saving lives by building a Sharing Economy. Through stunning photography, social commentary and interviews with 200
change-makers, Generation Share showcases extraordinary stories demonstrating the power of Sharing. From the woman transforming the lives of slum
girls in India, to the UK entrepreneur who has started a food sharing revolution; you’ll discover the creators of a life-saving human milk bank, a trust
cafe and a fashion library who are changing the world. A collaboration between speaker, social innovator and global Sharing Economy expert Benita
Matofska and photographer Sophie Sheinwald, Generation Share brings to life the phenomenon causing the most significant shift in society since the
Industrial Revolution.
Collection Development and Management for 21st Century Library Collections What do the recent urban resistance tactics around the world have in
common? What are the roles of public space in these movements? What are the implications of urban resistance for the remaking of public space in the
"age of shrinking democracy"? To what extent do these resistances move from anti- to alter-politics? City Unsilenced brings together a crossdisciplinary group of scholars and scholar-activists to examine the spaces, conditions, and processes in which neoliberal practices have profoundly
impacted the everyday social, economic, and political life of citizens and communities around the globe. They explore the commonalities and specificities
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of urban resistance movements that respond to those impacts. They focus on how such movements make use of and transform the meanings and capacity
of public space. They investigate their ramifications in the continued practices of renewing democracies. A broad collection of cases is presented and
analyzed, including Movimento Passe Livre (Brazil), Google Bus Blockades San Francisco (USA), the Platform for Mortgage Affected People (PAH)
(Spain), the Piqueteros Movement (Argentina), Umbrella Movement (Hong Kong), post-Occupy Gezi Park (Turkey), Sunflower Movement (Taiwan),
Occupy Oakland (USA), Syntagma Square (Greece), Researchers for Fair Policing (New York), Urban Movement Congress (Poland), urban activism
(Berlin), 1DMX (Mexico), Miyashita Park Tokyo (Japan), 15M Movement (Spain), and Train of Hope and protests against Academic Ball in Vienna
(Austria). By better understanding the processes and implications of the recent urban resistances, City Unsilenced contributes to the ongoing debates
concerning the role and significance of public space in the practice of lived democracy.
City Unsilenced A comprehensive overview of current trends, issues, ideas, and practices that are changing the dynamics of marketing--featuring
contributions from a global network of leading academics and practitioners.
Reinventing School Library Media Programs in the Age of Technology
China's Centralized Industrial Order “Social learning is a fundamental shift in how people work leveraging how we have always worked, now with new,
more humanizing tools, accelerating individual and collective reach, giving us the resources to create the organization, and the world, we want to live
in.” In this newly revised and updated edition of The New Social Learning, Tony Bingham and Marcia Conner dispel organizational myths and fears
about social media. By sharing the success stories of socially engaged companies and people, the much-anticipated second edition persuasively makes the
case for using social media to encourage knowledge transfer and real-time learning in a connected and engaging way. As Steve LeBlanc noted, “Social
learning thrives in a culture of service and wonder. It is inspired by leaders, enabled by technology, and ignited by opportunities that have only recently
unfolded.” Brand-new case studies about innovative organizations such as Boston Children s Hospital, National Australian Bank, LAZ Parking, Sanofi
Pasteur, Cigna, CENTURY 21, and Roche Pharmaceuticals illustrate cutting-edge social learning approaches that cultivate environments where great
people can do their best work. The New Social Learning lays the foundation for improving the way you engage with colleagues, collaborate with teams
anywhere in the world, and build workforce capability. Take the next step to connect skills and knowledge and move your own organization forward as
you reclaim and revolutionize workplace learning.
Standard Cataloging for School and Public Libraries, 5th Edition Now in its seventh edition, this essential text continues to provide students with a
comprehensive yet accessible overview of the study and practice of persuasive communication. Attuned to the swift changes in the world of persuasion in
the twenty-first century, this book covers how theories and research illuminate and adapt to our present digital era, with continued attention to ethical
implications and today’s big topics. This new edition features updated definitions of key terms in the field as they relate to present-day practice; an
integration of persuasion theories and the ubiquity of online influence; new examples and cases to illustrate persuasive communication’s approach to
health campaigns, attitudes, communicator appeals, dissonance, and ethics; and a thorough reflection of the most current scholarship in the field. The
Dynamics of Persuasion, Seventh Edition provides a solid foundation for undergraduate students in communication studies and psychology to grasp the
key concepts and practices of persuasive communication today. The book is complemented by online resources for both instructors and students,
including an instructor’s manual, lecture slides, sample test questions, and links to relevant articles and videos illustrating concepts presented in the
text. Please visit www.routledge.com/cw/perloff.
Marketing in the 21st Century
The Radio Station Third Completely Revised and Updated EditionMass Communication in India is a result of the author s in-depth study and
understanding of the media. The book deals with a general introduction to Communication Theory, Advertising, Television, Effects of Media and
Development. In short, the book is designed to give the student of Mass Communication a general and comprehensive view of the modern and traditional
media in India. It meets the objective of being a text book as well as a book that gives an overview of mass communication in India.
The Dynamics of Persuasion The Media Handbook provides a practical introduction to the advertising, media planning, and buying processes.
Emphasizing basic calculations and the practical realities of offering alternatives and evaluating the plan, this seventh edition includes greater coverage
of social media, buying automation, the continued digitization of media, and updated statistics on media consumption. It covers over the top television,
programmatic TV, digital advertising, and the automation of buying across all media. Author Helen Katz provides a continued focus on how planning
and buying tie back to the strategic aims of the brand and the client, keeping practitioners and students up to date with current industry examples and
practices. The Companion Website to the book includes resources for both students and instructors. For students there are flashcards to test themselves
on main concepts, a list of key media associations, a template flowchart and formulas. Instructors can find lecture slides and sample test questions to
assist in their course preparation.
Retailing in the 21st Century A comprehensive overview of current trends, issues, ideas, and practices that are changing the dynamics of
marketing--featuring contributions from a global network of leading academics and practitioners.
Encyclopedia of Business Information Sources The concept of Crime Prevention Through Environmental Design (CPTED) has undergone dramatic
changes over the last several decades since C. Ray Jeffery coined the term in the early 1970s, and Tim Crowe wrote the first CPTED applications book.
The second edition of 21st Century Security and CPTED includes the latest theory, knowledge, and practice of CPTED as it relates to the current
security threats facing the modern world: theft, violent crime, terrorism, gang activity, and school and workplace violence. This significantly expanded
edition includes the latest coverage of proper lighting, building design—both the interior and exterior—physical security barriers, the usage of fencing,
bollards, natural surveillance, landscaping, and landscape design. Such design concepts and security elements can be applied to address a wide variety of
threats including crime prevention, blast mitigation, and CBRNE threat protection. Authored by one of the U.S.’s renowned security experts—and a
premiere architect and criminologist—the book is the most comprehensive examination of CPTED and CPTED principles available. This edition includes
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a complete update of all chapters in addition to five new chapters, over 700 figure illustrations and photos, numerous tables and checklists, and a
20-page color plate section. This latest edition: Features five new chapters including green and sustainable buildings, infrastructure protection, and
premises liability Presents step-by-step guidelines and real-world applications of CPTED concepts, principles and processes—from risk assessment to
construction and post-occupancy evaluation Outlines national building security codes and standards Examines architectural surety from the perspective
of risk analysis and premises liability Demonstrates CPTED implementation in high-security environments, such as hospitals, parks, ATMs, schools, and
public and private sector buildings A practical resource for architects, urban planners and designers, security managers, law enforcement, CPTED
practitioners, building and property managers, homeland security professionals, and students, 21st Century Security and CPTED, Second Edition
continues to serve as the most complete and up-to-date reference available on next-generation CPTED practices today.
Handbook of Research on Retailing Examines how cities of various sizes on both sides of the Atlantic Ocean are making walkability improvements a
part of their overall urban revitalization strategy. Walkable precincts have become an important component of urban revitalization on both sides of the
Atlantic. In Walkable Cities, Carlos J. L. Balsas examines a range of city scales and geographic settings on three continents, focusing on the Iberian
Peninsula (Spain and Portugal), Latin America (Brazil and Mexico), and the United States (Phoenix and New York City). He explains how this
“pedestrianization of Main Street” approach to central locations (downtowns and midtowns) has contributed to strengthening various urban functions,
such as urban vitality, pedestrian and bicyclist safety, tourism, and more. However, it has also put pressure on less affluent, peripheral, and fragile areas
due to higher levels of consumption and waste generation. Balsas calls attention to the need to base urban revitalization interventions on more spatially
and socially just interventions coupled with sustainable consumption practices that do not necessarily entail high growth levels, but instead aim to
improve the quality of city life. “The notion of commercial urbanism is both novel and engaging, since much of the vibrancy of cities comes from
commerce, consumption, and entertainment. The idea itself is a major contribution of the book.” — Tridib Kumar Banerjee, University of Southern
California
Mediaweek Want a job in advertising? Well, the marketing and media revolution continues unabated! Advertising media planning also continues in its
transition to integrated marketing communications. Media Planning & Buying in the 21st Century is the most comprehensive, up to date, and easy to
read media book available. Introducing the Second Edition (January 2013) of Media Planning & Buying in the 21st Century! Written for college
students and early career professionals, the book is a how to media planning & buying textbook and reference. The second edition is updated with new
industry trends for marketing and markets, traditional and digital media, including internet marketing, social media and a whole new chapter on Media
Sales, a major source of ad jobs. Says Lou Schultz, a one-man media think tank and former CEO of Interpublic's Initiative Media: “Ron's book is a
remarkable effort to support the way academia must evolve if it is to keep pace with business practices. It is difficult to write an introductory book on
any subject, let alone media, without becoming entangled in the tapestry and constraints of history. I think Ron has succeeded. He has changed the
framework of the discussion from what I would call pigeonhole thinking to an ecumenical presentation of how the future will shape the perception and
use of advertising and media in the 21st Century.” The book's 560 pages provides instructor's with a lot of content and flexibility in designing classes.
The contents include: Welcome to the Future The business of media The 21st century revolution in marketing, markets & media Media math review
Audience concepts (all media) Understanding media costs Media Impact Media in marketing Communications roles Target market priorities
Geographic strategies Timing strategies The tools of IMC Traditional media Internet marketing Social media marketing Building the media plan Media
buying negotiations Buying broadcast media Buying print media Buying online media Guerrilla media buying Media sales The future Instructor
Flexibility Because the book is a hefty 550+ pages ( a workbook and reference are also available) it gives profs the flexibility to emphasize the content
that THEY judge to be most important for their students—whether all material or emphasizing planning, buying, selling, or new media. Instructors can
also supplement the text with a learn by doing workbook and a media reference which includes real world media costs. Why did I Write this Book? This
book was written because there is not a really good media book available (my opinion). One fairly popular book caused my students to ask, "Where's the
beef?" Another is so boring and disorganized that students are unable to comprehend the content. All are out of date. In the age of new media, some
authors have almost forgotten that media is primarily a marketing discipline. Other books barely mention media buying which is at least half the
importance of the function. None give a paragraph to IMC or integration. So here's why I decided to write my own book! Media is a creative, strategic
marketing discipline, and should be presented that way.We are in an exciting period with change all around us. We are in the midst of a 21st century
revolution, but no authors seem to have noted that fact, other than the digital revolution. Current books are not comprehensive, e.g., barely mentioning
the discipline of MEDIA BUYING which is at least half of the importance of the media function and and have somehow lost their marketing focus.
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